Shihan Van Clief – Rebranding your story for the new world.

Copywriter, Speaker, Martial Artist, Poet and Owner, DPL Productions LLC

About me:
‐
‐
‐
‐
‐
‐
‐
‐
‐
‐
‐

20 years experience rebranding your story for the new world.
Copywriter, Poetry Slam champion, Karate Chop expert
Excellent interpersonal and communication skills
Strong creative thinker
Problem Solver
Social Media Consultant
Dancer
Movie enthusiast
1st poet to have a poem named ‘download of the week’ on iTunes
Field marketer
Incredible husband and father

Work Experience:
Barkley - Freelance Copywriter
September 2013 – July 2014 (less than 1 year)
Created concepts, idea statements, scripts and copy for engaging commercial, digital
advertising and social content.

Wingstop Restaurants, Inc. - Freelance Copywriter
September 2013 – May 2014 (9 months)
Writer of radio/television and web campaigns for 2013-14.

Sockeye Creative - Freelance Writer/Performer
2007 – 2014 (7 years)
Performed and wrote copy for several internal presentations for Reebok/Adidas and
Dick’s Sporting Goods

King and Country - Freelance Writer
November 2013 – December 2013 (2 months)
Writer and voice actor for pitch projects.

Radio Express - On Air Personality/Writer
December 2008 – December 2013 (5 years 1 month)
Wrote weekly segments for the ‘Sprite Street Mix’ a radio broadcasted to 14 countries in
Africa.

adidas - Artist/Writer
July 2011 – July 2012 (1 year 1 month)
Endorsed Artist.

HBO - Talent Coordinator/Consultant for HBO's Def Poetry
2001 – 2008 (7 years)
Booked and oversaw Poetry talent for all 6 seasons of HBO's Russell Simmons’ Presents
Def Poetry.

Current TV - On Air Personality/Writer
2005 – 2007 (2 years)
Wrote and read copy for a variety of on camera segments.

UMCA - Field Publicity Grass Roots Marketing Manager
2004 – 2007 (3 years)
Organized field publicity teams in regional markets nationwide to target press and
promotions for a variety of film releases. Focusing on spoken word venue competitions.

Nike - Performer/Writer
2001 – 2003 (2 years)
Wrote internal copy for various brand meetings (Sphere/Presto/Battlegrounds) and on
occasion performed the written work.

Rock the Vote - Contributing Writer
2000 – 2000 (less than a year)
Co-wrote the 2000 'Tic Toc' Commercial Campaign.

Reebok - Freelance Writer
1994 – 1994 (less than a year)
Writer of the 'Blacktop' national TV commercial.

Universal Music Group - Composer/Writer
1993 – 1994 (1 year)
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‐

Copywriting
Team leadership and management
Project and Product management
Client services
Poetry
Karate
Voice Over
Public Speaking
Creative Writing
Theatre
Teaching
Acting
Motivational Speaking
Martial Arts
Boxing
Music Production
Performing Arts
Training
Fundraising
Storytelling
Event Planning
Blogging
Entrepreneurship
Television
Social Media Marketing
Marketing
Event Management
Social Media
Improvisation
Higher Education
Facebook
Social Networking
Commercials
Singing In My Shower
Public Relations
Sales
Songwriting
Composition
Screenwriting
Nonprofits
Feature Films
Art
Comedy

‐
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Music
Video Production
Film
Film Production
Entertainment
Stage
Video
Publicity
New Media
Music Industry
Talent Booking
Festivals

Education
Misc places
CSU Dominguez Hills 1994‐1996
Santa Monica College 1993‐1994 Graduated with an AA in Liberal Arts and
Humanities
El Camino College 1992‐1993 Graduated High School at 16 and goofed around.

Awards
*Master Instructor of the Year 2001 – World Head of Sokeship Council…I told you I
was a karate expert

Interests
Writing, listening to music, occasional naps

WINGSTOP: “Laws of Attraction” : English

Open on Shihan walking through an
urban neighborhood in LA on his way
to Wingstop.

TV :30

Camera pans over to a couple, and we capture
an affectionate moment between them.

SHIHAN: Ever notice how some
things are just drawn to each other?
Like the magnetic pull of a positive
and a negative, a moth to a flame, a
wink and a smile.

Cut to the couple entering a Wingstop, and
joining their friends. The girls hug each
other excitedly. Cut to wings being tossed
and poured in a bowl.
SHIHAN AS VO: And now, it’s a match
made in heaven on WINGS. But not just
any wings. No.

Camera picks up on Shihan as he turns the
corner, and he stops at a sidewalk produce
stand. He picks through the limes and the
person working the produce stand hands
him some chilies.

VO: Smoky and spicy. Tangy and fresh.

SHIHAN: Some flavors are drawn
together, too. Like chili…and lime.

Cut to tray of Chili Lime wings being slid
across the counter on a tray at camera.
SHIHAN AS VO: Chili Lime wings. Only
at Wingstop.

Camera picks up on a customer picking up the
tray; camera follows him as he takes the tray
back to his table, where his excited friends are
waiting.
SHIHAN AS VO: So get up, get out and get
yours…and try them before they’re gone.
Product lock up hovers as we follow him.
NEW! FOR A LIMITED TIME
CHILI LIME

Friday, February 7, 14

Camera cuts in close as Shihan rolls a lime
around in his palm with a chili.

End on friends at table digging into their Chili
Lime wings under Wingstop logo
:03 Tag/Super Wingstop.com

WINGSTOP: “Laws of Attraction” : English

Open on Shihan at a sidewalk produce
stand. He picks through the limes and
the person working the produce stand
hands him some chilies.

TV :15

Camera cuts in close as Shihan rolls a lime
around in his palm with a chili.
VO: Smoky and spicy. Tangy and fresh.

Cut to wings being tossed and poured in a bowl.
SHIHAN AS VO: And now, it’s a match made in
heaven on WINGS. But not just any wings. No.

SHIHAN: Some flavors are drawn
together. Like chili…and lime.

Cut to tray of Chili Lime wings being slid
across the counter on a tray at camera.
SHIHAN AS VO: Chili Lime wings. Only
at Wingstop.

Camera picks up on a customer with tray
of wings and follows him as he takes the
tray back to his table, where his excited
friends are waiting.
SHIHAN AS VO: So get up, get out and
get yours…and try them before they’re
gone.
Product lock up hovers as we follow him.
NEW! FOR A LIMITED TIME
CHILI LIME

Friday, February 7, 14

End on friends at table digging into their Chili
Lime wings under Wingstop logo

WINGSTOP: “Bring Flavor” :30

VO: Wingstop is all about flavor.
But flavor is more than a sauce,
or something you crave.

VO: Flavor stands out.

VO: Flavor makes strangers familiar.

VO: And despite everyone’s
individual tastes...

TV :30

VO: Flavor is in the details.

VO: Flavor is in the motion.

VO: ...flavor is what we all bring to
the table.

VO: Bring more flavor to the big
event with Wingstop.

WINGSTOP: “Bring Flavor” :30

Open on an establishing Wingstop shot. Cut into quick food shots of
various wings being taken from the fryer, sauced and poured into
cartons. Pan over prep station to see all the sauces.

TV :30

Cut to a group of sports fans wearing jerseys; one person’s in a
different-colored jersey.

VO: Wingstop is all about flavor. But flavor is more
than a sauce, or something you crave.

VO: Flavor stands out.

Cut to a Wingstop employee slicing a potato. Cut to employee
seasoning fries, then a sports fan painting his face.

Cut to an employee tossing two bowls of wings and then to three
friends cheering a fight on television. One friend is shadowboxing
the air in front of him.

VO: Flavor is in the details.

VO: Flavor is in the motion.

WINGSTOP: “Bring Flavor” :30

Cut to employee “fist bumping” a customer, then to two different
families laughing together at a tailgate. One kid has another in a
bear hug. (hiking a ball, in a headlock, arms up greeting…)

TV :30

VO: And despite everyone’s individual tastes

VO: Flavor makes strangers familiar.

Cut to shot of original sports fans in a different jersey walking past a
large spread of Family Packs and joining the group.

VO: ...flavor is what we all bring to the table.

Quick zoom into Family Packs to meet a hovering Wingstop logo. Food
should fill the frame and camera should feel as if it is “inside” the spread
of food.

VO: Bring more flavor to the big event with Wingstop.

1. Big :30
Flavor isn’t just a taste.
It’s an attitude. A style. An outlook.
So when there’s new flavor, it’s not small, it’s big.
And big flavor should leave you with something you’ll remember.
Like fiery chilies that command attention,
with a burst of lime that’ll keep you coming back.
That’s Wingstop’s new Chili Lime wings.
They have flavor,
and you have flavor.
Bring those flavors together and try something new.
Because at Wingstop, a new flavor means big flavor.
And big flavor is a big deal.
So head into Wingstop and get Chili Lime before it’s gone.

2. Real :30
Open your mouth. Yes, you.
You sitting right there in the driver’s seat.
Now.
Let a burst of lime caress your tongue.
Let fiery chilies make things hot.
Like what you’re tasting?
Then let’s make it real.
The new Chili Lime wings at Wingstop
will bring excitement back to your taste buds.
So head into Wingstop, and treat your taste buds more like taste BFFs.
But go now.
Because Chili Lime is only at Wingstop until it’s gone.

3. More Is Good :30
Flavor doesn’t have limits.
The only thing better than flavor, is more flavor.
More music. More style. More swagger.
When it comes to flavor, more
is a good thing.
Wingstop’s new Chili Lime wings are a testament.
Made with fiery chilies for flavor,
and a burst of lime for more flavor,
these mouth pleasers are just what the taste buds ordered.
But don’t wait too long, because Chili Lime wings
are only at Wingstop until they’re gone.

4. Why Not Mix? :30
Mixing flavor rarely goes wrong.
Think hip‐hop and jazz.
New gear and old kicks.
Smart talk and slang.
Mixing flavor often brings better flavor.
So when Wingstop was cooking up their latest flavor,
they figured that mixing fiery chilies with a burst of lime
would most likely make for spicy, tangy wings.
And by the taste of these delicious things,
they weren’t wrong.
But don’t take your time.
Chili Lime is only at Wingstop until it’s gone.

5. Need New Flavor? :30
You have flavor,
and Wingstop has flavor.
So when you find yourself in need of some new flavor,
head in to the place that gets you best.
The place that goes big with bold
and mixes flavors like it’s an art form.
Like fiery chilies
with a burst of lime…
Are you hearing this?
Chili Lime.
On wings.
At Wingstop.
You’re welcome.
So get up, get out and get some.
Because Chili Lime wings are only at Wingstop
until they’re gone.

6. Perfect Match :30
Remember when you thought
that special someone was your perfect match?
Until the newness wore off…and the realness set in?
Well people, I’m here to tell you:
the perfect match is out there,
and it’s called Chili Lime.
It’s a match made in flavor heaven
of fiery chilies mixed with a burst of lime
on sauced and tossed, mouth‐watering wings
from your favorite place to get wings.
So, what are you waiting for?
Because Chili Lime is waiting for you at Wingstop.
But it won’t be around forever
So get to Wingstop before it’s gone.

